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Palliative Care - Because | Matter
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- Speaks to the individual experience
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- Ties in with Cicely Saunders’ centenary and her iconic quote: ‘You matter
because you are you and you matter until the end of your life’.
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- Also contains elements of human rights and justice — If | matter, then why am |
not getting the care | need?
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- FlnanC|aI impact of palliative care needs on individuals and households.
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Sub-themes #|31 #
- | matter as a person (So why am | not getting the care | need?)
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- What matters to me? (What do | need to live a dignified and full life?)
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- Why does palliative care matter to me?
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World Hospice and Palliative Care Day 2018 on Social Media
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e Follow @WorldHospiceDay and @WHPCA for updates
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e Use the official hashtag #BecauselMatter
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e Tag Worldwide Hospice Palliative Care Alliance in your Facebook posts!

e f & Facebook B 4 s S5 F BB~ ¢ 403 i % T Worldwide Hospice Palliative
Care Alliance (& % % % PEFREE ) tREL

HEEA (S8 REREESS

v IR Hospice Foundation of Taiwan
Palliative Care - Because I Matter



World hospice &
palliative care day

World Hospice and Palliative Care Day aims to:
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- share our collective vision to increase the availability of hospice and palliative
care throughout the world by creating opportunities to speak out about the issues
HETHEARHLIREFR G H > AP RR R EAL F L RF RS ®
e 2 PRI R B

- raise awareness and understanding of the needs — medical, social, practical,
spiritual — of people living with a life limiting iIIness and their families
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- raise funds to support and develop hospice and palliative care services around
the world.
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During the campaign we will ask people to take specific actions that will improve the
public understanding of palliative care, and encourage governments to dedicate time
and money to palliative care as part of Universal Health Coverage to improve the quality
of life of people living with serious illness and their families.
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This year’s theme will have the experience of direct palliative care stakeholders
(patients and carers) at the centre. We will invite members of the Palliative Care Voices
Facebook group, and other people directly affected by serious illness to advise on key
messages, draft and design of the Toolkit and Report, and contribute written or video
contributions on the theme: ‘Because | Matter’, ‘What Matters to Me?’ and ‘Why does
palliative care matter to me?’
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A key aspect of this year’'s World Hospice and Palliative Care Day campaign will be to
call on governments to listen to people who need or access palliative care and support
the inclusion of the essential package of palliative care in all national UHC schemes.
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Educate the public on what palliative care is, according to those who need it.
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- Direct stakeholders — Why does palliative care matter to me?
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- Create shareable social media content (animation, videos etc).
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Cross-cutting values and guiding principles arising from the consultation
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e Involvement of people directly affected by serious illness in palliative care
services and advocacy
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e Link to the Lancet Commission report
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e Partnership and collaboration
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e Challenging misconceptions
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- Messages from Direct Stakeholders % & % % % fr:lgﬁrz,% PHZ»&T},% A BRI B
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- Toolkit §#f + =
- Key messages B 4 7 31
- Draft Tweets #c# [Twitter 1z <
- Draft letter to governments & Fe ik 3 & i 3
- Social Media graphics #+ % 448 4 =k ]
- Facebook ads % % & 2
- Animation # % 82 %
- Palliative care news and blogs AR SR 3 =
- Press release #4835 # & 37
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Potential partners # /&5 #

- Direct stakeholders 7 & % % ¥ {v ¥ % JRARchips L 2 7R/ h R
- Cicely Saunders Institute & & 2 & 15, 27% % . m‘rP@ R AT

- University of Glasgow End of Life Studies Group 3= 278 ~ & fiz4 M 14~ 3

- World Health Organization + % 2 ‘2 %
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